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In 2015, the Chinese government presented Made in China 2025, one of its main development policies SMART FACTORY OF THE WORLD New advanced | - New-energy vehicles
which aims to make the country a “manufacturing superpower” within the next few decades. It is part of The rl;dade in China 2025 plan setsTutt:d use subsidies and pr:;ect;on information technology and equipment
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However, the country started to grapple with issues such as lack of innovation, weakness in
core technologies, excessive energy consumption and severe pollution. Even though the
quality of its products had improved in previous years, they still lagged behind counterparts
from Japan and Germany.
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EXAMPLE STEPS FOR REACHING THE CLEAN ENERGY
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Swapping technology for Restricted access for Buying up foreign companies
market access foreign entities and their technical expertise
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